Slorenwiatcr
E&O STRATEGY— TOPIC 4 1n fraStactore Main.

TARGET PERSONAL

AUDIENCES PRINT ELECTRONIC VISUALS CONTACT

Brochures Social Media Displays/Exhibits Demonstrations, field

3 " ‘ % ) trips, watershed tours

Fact sheets Websites Signage Presentations (meetings,

r~ 1 ‘ ts, kshops,
\ :‘) [5 3 (( L’f‘ g .L' (0 5 EZSnI;IfarZ,O cI)‘pesanO}]i)(?uses

Newsletters E-News/Emails Poysters/ Bulletin board Interviews

|, ¢ 235045 ¢ |5 31 &
§1rveys ;-

News releases Videos/local cable chan- Presentations

" 0 I;el L

Feature articles Public Service Target individual
) P Announcements (PSAs) discussions e
' ) 43 | L
6. E“V‘f 0 ““e“* 4 Inserts/Utility bills Bulletin Boards
lnberest
Gro ups
7. Flyers Surveys
8. Direct mail
9. Manuals or plans;
technical resources
3,6

10. Media kit




Glrtamside bestT

T &

“IUeT™ E&O STRATEGY— TOPIC 5

~ TARGET PERSONAL
g PRINT ELECTRONIC VISUALS e

, Brochures Social Media Displays/Exhibits Demonstrations, field
-FQC‘MCFS I Z q ’o l 2 7 trips, watershed tours

9 Fact sheets /s Websites Signage | Presentations (meetings,

. . ‘. - ' 4 10 w events, workshops,
Residents | /273 P 113298 o |2 i o s |
FS67T

3. ; Pap‘m Newsletters E-News/Emails Posters/ Bulletin boards/| Interviews
Residests + 2 3 9 320 “ P I
T\’<s Jdes n - w y
Assce.
4. News releases = | Videos/local cable chan- Presentations Surveys
Golf Course |42 ¢ F nel - (2 %« 7
il 2 *
Feature articles Public Service Target individual
2 Announcements (PSAs) discussions
2 AL
0,/

Inserts/Utility bills Bulletin Boards 0

293 2

Direct mail

5235,
[2,

Manuals or plans;
technical resources

-

Media kit




topiea

PRINT

£&0 STRATEGY— TOPIC 6 O

ELECTRONIC

VISUALS

20) a(dShP . éﬁuxm

brevenk]

PERSONAL
CONTACT

1. Brochures Social Media Displays/Exhibits Demonstrations, field
trips, watershed tours
9 Fact sheets Websites Signage Presentations (meetings,
‘ events, workshops,
seminars, open houses
etc.)
3. Newsletters E-News/Emails Posters/ Bulletin boards | Interviews
4. News releases Videos/local cable chan- | Presentations Surveys
nel
5. Feature articles Public Service Target individual
Announcements (PSAs) discussions
6. Inserts/Utility bills Bulletin Boards
i 5 Flyers Surveys
8. Direct mail
9. Manuals or plans;
technical resources
10. Media kit




TARGET
AUDIENCES

PRINT

E&O STRATEGY— TOPIC 8

ELECTRONIC

VISUALS

PERSONAL
CONTACT

1% 495

/:L3‘1

\ A Brochures Soclal Media Displays/Exhibits Demonstrations, field
61“&'\’(‘\”\ ' 3 ' 5 trips, watershed tours
_ / , J a’
N[, Fechn. (eovreas . . .
Fact sheets Websﬂ:es Signage Presentations (meetings,

events, workshops,
seminars, open houses

etc.)
X

Newsletters

LB Y ,S

E-News/Emails

1zzy

Posters/ Bulletin boards

Interviews

|23“t'

News releases

Videos/local cable chan-

nel

Presentations

|, &

Surveys

Feature articles

Public Service
Announcements (PSAs)

Target individual
discussions

l23‘f

Inserts/Utility bills

‘_ Bulletin Boards

[

T Surveys
. Direct mail

1 2 34 5
9 Manuals or plans N/

“._technical resources |

10.

Media kit




o ARG T
AUDIENCES

PRINT

E&O STRATEGY— TOPIC 9

ELECTRONIC

VISUALS

PERSONAL
CONTACT

Brochures Social Media Displays/Exhibits Demonstrations, field
\"0 6 4' 1 q trips, watershed tours
gLE i 7),4:‘ “f.ﬁ O
.8 Fact sheets Websites Signage Presentations (meeg %
' ‘ O events, workshopsf?éepq
y aat seminars, open houses
51401 L c' '7 lml -
Newsletters E-News/Emails Posters/ Bulletin boards | Interviews
1),4'.\“:\ \'\0 q,’, '4" 6" “) '4.1-', ”’7','
Le
4. “‘ “‘ JLURe (S News releases Videos/local cable chan- | Presentations Surveys
\ 5'1:\ ~ nel \ | \0 1,9‘1"0,9.|° 341 .06
\)(QP' ' \O '+ .6 g A

5. ¢\ eded 0 .

Feature articles

£3,\

Public Service
Announcements (PSAs)

4%

Target individual
discussions

5,4 e

6. \DOV =

Tha= ‘rango et
& : '@.

Inserts/Utility bills

4.

Bulletin Boards

%11\

7. Yot Duskendts

Flyers

4,\0,

Surveys

q,'l\-’\’l,

5. buswesoes

X Scuels

Direct mail

46053 0,

% Fore Vresane

Manuals or plans;
technical resources

&

10. Cageim .
T ek Eng

Media kit

S




et Winer Maintenanee

E&O STRATEGY— TOPIC 7 uckice
TARGET PERSONAL
AUDIENCES PRINT ELECTRONIC VISUALS CONTACT
T
1. Pub\l; Brochures Social Media g 10 Displays/Exhibits a Demonstrations, field

19 3458

3

trips, watershed tours

WOfk—} 8 1 |
30 Wy
DOP i LI_ 8\\©\€2 \h y
9 PﬁVdC Fact sheets Websites “""qo Signage Presentations (mmeetings,
(} events, workshops,
QDW"I'W‘\O g 1 a 3 L}-§ \¥ 5 é / 8 seminars, open houses
0

(vwﬁs\& \o‘h-)

etc.)

1 -a\ \%\\O 'l\bt‘
3. Guer“‘ Newsletters q b o - E-News/Emails Posters/ Bulletin boards | Interviews
public + (o | - YO 3 R10.& 5,406\ )

Drivers

1. Homeowwers

News releases

Videos/local cable chan-

Presentations

-

12053 nel 3, <4,/0,88 |1 %5402
. * . 12 % W\,
Hofs 0 9 T
5. Ele ' Feature articles Public Service Target individual
%l‘we;t;ﬁ S M S Announcements (PSAs) discussions
' 31 Ll/ 6 2 “'\a
6. Teaneoortats Inserts/Utility bills Bulletin Boards Loblh i
b i - | s e R g
IboT Muuacuwl' - 1,8 Lt
1 Ma“u,"a(,*“"p‘ Flyers o Surveys P‘\"'\‘N‘(‘JM $
of De- leina \‘&3“53 - S 0,4, \ :
Products o ke
S.Bud wessSe $ irect mail
+ Scheo | f",y‘%/‘/ »
\ V\S*":“' “M‘M \\‘ Sefect avborce
' Manuals or plans;
technical resoyrces
12611
Media kit




. Green 1Inh
E&O STRATEGY— TOPIC 1 ZYeS, 1050

TARGET PERSONAL
AUDIENCES PRINT ELECTRONIC VISUALS CONTACT

; B2 l I | Sk | Brochures Social Media Displays/Exhibits Demonstrations, field

_ ' QULO f\Qf' trips, watershed tours

(A«soc ) 1

2. 4 Fact sheets ) Websites A L L Signage Presentations (meetings,
‘ 6\ ? ( o : ' events, workshops,

-1 ] q ) a h s o (( “S * Zi(r;inars, open houses

Lo evistin
Welsi}e J 1, 1

Newsletters E-News/Emails Posters/ Bulletin boards | Interviews

News releases Videos/local cable chan- | Presentations Surveys
nel

Feature articlesl Public Service Target individual
Announcements (PSAs) discussions

Jng, 'All

" Inserts/Utility bills Bulletin Boards

=" _1.5

Flyers Surveys

poecher Shek
@aﬁr\u‘s

Direct mail

sleaal by

Covns

Manuals or plans;
technical resources

’ X 5

Media kit




TARGET

AUDIENCES ghtor’

E&O STRATEGY— TOPIC 3

ELECTRONIC

VISUALS

| ake Shoreline

best prachiefs

PERSONAL
CONTACT

9 Fact sheets

3.4

12,3

| Brochures Social Media Displays/Exhibits Demonstrations, field
< "\ trips, watershed tours
\ ) L
Websites Signage Presentations (meetings,

events, workshops,
seminars, open houses
etc.)

Newsletters

E-News/Emails C/

Posters/ Bulletin boards

Interviews

News releases

Videos/local cable chan-
nel

Presentations

2

Surveys

technical resources

5. Feature articles Public Service Target individual
Announcemeths (PSAs) discussions

6. Inserts/Utility bills Bulletin Boards

748 Flyers Surveys

8. Direct mail

9. Manuals or plans;

10. Media kit




TARGET
AUDIENCES

PRINT

E&O STRATEGY— TOPIC 2

ELECTRONIC

VISUALS

PERSONAL
CONTACT

Brochures Social Media Displays/Exhibits Demonstrations, field
| trips, watershed tours
I - 3 S 3 4
\ 2, ¥
Fact sheets Websites Signage Presentations (meetings,

fz3 ¥

3
-5

events, workshops,
seminars, open houses
etc.)

| 26

| Newsletters

E-News/Emails

|-5

Posters/ Bulletin boards

Interviews

2 ¥

News releases

2

Videos/local cable chan-

nel

Presentations

Surveys

2 ¥

Feature articles

3

Public Service
Announcements (PSAs)

Target individual
discussions

+. 5

6 Inserts/Utility bills ’) Bulletin Boards
1. Flyers Surveys
8. D/irect mail
v
9. Manuals or plans;

technical resources

10.

Media kit




TARGET

AUDIENCES

E&O STRATEGY— TOPIC 10

PRINT

ELECTRONIC

VISUALS

PERSONAL
CONTACT

nel

‘ Brochures Social Media Displays/Exhibits Demonstrations, field
trips, watershed tours
Fact sheets Websites Signage Presentations (meetings,
events, workshops,
seminars, open houses
etc.)
Newsletters E-News/Emails Posters/ Bulletin boards | Interviews
4. News releases Videos/local cable chan- | Presentations Surveys

Feature articles

Public Service
Announcements (PSAs)

Target individual
discussions

Bulletin Boards

technical resources

Inserts/Utility bills
7. Flyers Surveys
Direct mail
9. Manuals or plans;

Media kit




